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CJ 318-002, Topics in Communication and Social Advocacy: 
Political Communication 

Fall 2020 
 

Tuesday/Thursday, 12:30-1:45, Hibbard 223 
 
Contact Info 
 
Peter Hart-Brinson 
hartbrin@uwec.edu 
Office: Hibbard 620 
Phone: 836-2571 
 
COVID-19 Statement 
 
The syllabus below is much like it is for a “normal” semester; policies particular to this semester 
are as follows: 
 

1) Although this course is listed as an “in-person” course, it will be hybrid: each student 
will only be allowed to attend class once per week on your designated day. Students 
will only be allowed in the classroom if they follow the appropriate protocol: wear a 
mask, wash hands, maintain physical distance. All other learning will take place online in 
Canvas. If you would like to attend class virtually on any given day, you may. I will be 
live-streaming every class via the “Collaborate Ultra” feature on Canvas. 

2) In-person attendance is optional; please prioritize the health and safety of yourself, 
your peers, and your loved ones above all. Do not attend class if you or anyone you 
have had contact with shows symptoms of COVID-19. I have designed the course so 
that it can be completed 100% online. 

3) I encourage you to think about in-person attendance at class as a “discussion section.” 
This is a chance for us to connect with one another and to have a dialogue. Our time will 
be used most effectively if we focus on your questions and comments. So before class, 
please email me with anything you would like to talk about or come ready to raise 
your hand to start us off. You could ask about something in the reading that was 
confusing. You could share a short video that is relevant to the class. You could ask for 
people’s opinions or experiences about something. Almost anything goes! (Please see the 
“Classroom Environment” section below for more details on free speech in college.) 

4) In the classroom, we will have a mandatory seating arrangement. On the first day, we 
will establish a seating chart that will hold for the semester. Once established, you will 
not be allowed to change seats without my permission. I will do my best to accommodate 
anyone’s needs or desires in your first class and thereafter. 

5) I will not be holding in-person office hours this semester, but I will be available Monday 
through Friday to talk virtually (Teams, Skype, Facetime) or maybe even for an in-person 
meeting outside (we can take a walk while the weather’s nice). Please contact me via 
email to schedule a one-on-one meeting. You don’t even have to have a “good reason.” 
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I have developed some of my best relationships with students who just want to talk more 
about the course material. 

6) Any other questions or concerns? Please let me know! 
 
 
Course Description 
 
Every American who takes a civics or government class in high school learns about the 
importance of freedom of speech and freedom of the press for democratic societies like ours. Our 
discourse constitutes a “marketplace of ideas,” in which we citizen-consumers take in the 
requisite information and perspectives in order for us to make an informed decision at the ballot 
box on election day. Communication about politics, then, is one of the necessary ingredients that 
representative governments need in order to function well, and it separates free, open, democratic 
societies from restrictive, closed, authoritarian ones. 
 
But is this how political communication in our society actually works? To what extent does our 
contemporary society resemble this ideal, and to what extent does it deviate from it? And what 
contributions do the different professions of mass communication—journalism, advertising and 
public relations—and communication among ordinary citizens make to the overall ecology of 
political communication? 
 
This course addresses these questions, with an eye toward making each student a more 
conscientious and effective political communicator, however one defines that. Do you want to 
become a more knowledgeable citizen? Do you want to become a more effective advocate for a 
particular group of people or a particular cause? Do you want to run for political office someday? 
Do you want to make a revolution and change society from top to bottom? This course won’t 
give you all the skills that you need to do those things, but it will help you develop a deeper 
understanding of how political communication in the current social- and media-environment 
works. This deeper understanding will, in turn, help you develop your own skills for achieving 
whatever political communication goals you set for yourself. 
 
The substance of the course is divided into three parts. During the first part, we will examine the 
basic theory of the role that political communication is supposed to play in democratic societies 
and the ways in which our current society both meets that theoretical ideal and departs from it. 
During the second part of the course, we will examine how the professions of journalism, 
advertising, and public relations contribute to the political communication environment in 
contemporary society. During the third part of the course, we will examine the ways in which 
mass media and social media promote political agendas, facilitate left- and right-wing activism, 
and otherwise affect the political attitudes and values of the citizenry. 
 
Although this class is not designed to be about debating political issues, I do want to encourage 
you to bring your own interests and concerns to bear on the topics that we discuss. This course is 
open to people with all levels of political knowledge and interest and of all political persuasions 
and ideologies. Since the goal of the class is to give you the opportunity to develop the 
knowledge, understanding, and capacities for becoming a more effective communicator about 
matters in the public interest, the more you put into the class, the more you will get out of it. 
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Hopefully, we can learn from one another and use our diverse backgrounds, values, and beliefs 
as a resource to advance our knowledge and understanding of the world of political 
communication. 
 
 
Liberal Education and Program Learning Outcomes 
 
The UW-Eau Claire Liberal Education (LE) Core curriculum serves as a strong foundation for all 
of our academic programs. Our LE Core embodies the Power of [AND] in its design. It has been 
developed to ensure that you acquire the knowledge AND skills AND responsibility that you will 
need to actively engage in a global society. Through meeting the requirements of the LE Core 
you will develop the ability to think critically, creatively and independently. You will learn to 
integrate and apply your knowledge and develop the values essential to becoming a constructive 
global citizen. The outcomes below will empower you and prepare you to deal with complexity, 
diversity, and change in multiple settings. They will also develop highly marketable skills and 
lead to life-long learning and civic engagement. 
 
This course helps students meet the following LE learning outcome: 
 

• Responsibility Outcome 3 (R3): Use critical and creative thinking to address civic, social, 
and environmental challenges. 

 
If you are pursuing a degree using requirements from an undergraduate catalog prior to 2016-17, 
this course counts toward fulfillment of the GE IA Communication-Language Arts requirement. 
 
Beyond the specific course objectives, this course advances the educational goals of the 
Communication/Journalism Department. In this class, you will develop: 
 

• Awareness and knowledge of communication processes in diverse cultural, social, legal, 
and ethical contexts; 

• Critical and analytical thinking; 
• Research and information-gathering skills; and 
• Oral, written, and visual communication skills. 

 
 
Required Texts 
 
There is one required book for this course available as a rental at the University Book Store: 

 
• Graber, Doris A. and Johanna Dunaway. 2018. Mass Media and American Politics, 10th 

Edition. Los Angeles, CA: CQ Press. 
 
 
There will also be a number of required readings posted on Canvas. These are required readings, 
and of course, you may print them, read them electronically, or whatever you prefer. Please don’t 
hesitate to talk to me about reading or note-taking strategies for these readings. The full 
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bibliographic citations of these readings, in the order in which we will encounter them, are 
below: 
 

• Calhoun, Craig. 1992. “Introduction: Habermas and the Public Sphere.” Pp. 1-48 in 
Habermas and the Public Sphere, edited by Craig Calhoun. Cambridge, MA: MIT Press. 

• Luskin, Robert C., James S. Fishkin, and Roger Jowell. 2002. “Considered Opinions: 
Deliberative Polling in Britain.” Journal of Political Science, 32, 2 (July), pp. 455-487. 

• Klofstad, Casey A. 2007. “Talk Leads to Recruitment: How Discussions about Politics 
and Current Events Increase Civic Participation.” Political Research Quarterly, 60, 2 
(June), pp. 180-191. 

• Wells, Chris et. al. 2017. “When We Stop Talking Politics: The Maintenance and Closing 
of Conversation in Contentious Times.” Journal of Communication, 67, pp. 131-157. 

• Schudson, Michael. 2003. “Where News Came From: The History of Journalism,” pp. 
64-89 in The Sociology of News. New York: W.W. Norton. 

• Iyengar, Shanto and Kyu S. Hahn. 2009. “Red Media, Blue Media: Evidence of 
Ideological Selectivity in Media Use.” Journal of Communication, 59, pp. 19-39. 

• Sunstein, Cass R. 2017. “Polarization,” pp. 59-97 in #Republic: Divided Democracy in 
the Age of Social Media. Princeton, NJ: Princeton University Press. 

• Pariser, Eli. 2011. “Introduction,” pp. 1-20 in The Filter Bubble: What the Internet is 
Hiding From You. New York: Penguin Press. 

• Vosoughi, Soroush, Deb Roy, and Sinan Aral. 2018. “The Spread of True and False 
News Online.” Science, 359, pp. 1146-1151. 

• Shehata, Adam and Jesper Strömbäck. 2018. “Learning Political News from Social 
Media: Network Media Logic and Current Affairs News Learning in a High-Choice 
Media Environment.” Communication Research, pp. 1-23. 

• Conway, Bethany A., Kate Kenski, and Di Wang. 2014. “The Rise of Twitter in the 
Political Campaign: Searching for Intermedia Agenda-Setting Effects in the Presidential 
Primary.” Journal of Computer-Mediated Communication, 20, pp. 363-380. 

• Zhang, Yini, Chris Wells, Song Wang, and Karl Rohe. 2018. “Attention and 
Amplification in the Hybrid Media System: The Composition and Activity of Donald 
Trump’s Twitter Following During the 2016 Election.” New Media and Society, 20, 9, 
pp. 3161-3182. 

• Smith, Craig R. 2011. “The Evolution of Citizens United v. Federal Election 
Commission.” Free Speech Yearbook, 45, pp. 131-140. 

• Heresco, Aaron. 2012. “Citizens Divided: Campaign Finance Reform, Deliberative 
Democracy, and Citizens United.” Democratic Communiqué, 25, 2 (Fall), pp. 22-37. 

• Freedman, Paul, Michael Franz, and Kenneth Goldstein. 2004. “Campaign Advertising 
and Democratic Citizenship.” American Journal of Political Science, 48, 4 (October), pp. 
723-741. 

• Entman, Robert M. 1993. “Framing: Toward Clarification of a Fractured Paradigm.” 
Journal of Communication, 43, 4 (Autumn), pp. 51-58. 

• Nelson, Thomas E., Rosalee A. Clawson, and Zoe M. Oxley. 1997. “Media Framing of a 
Civil Liberties Conflict and its Effects on Tolerance.” American Political Science 
Review, 91, 3 (September), pp. 567-583. 
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• Budak, Ceren, Sharad Goel, and Justin M. Rao. 2016. “Fair and Balanced? Quantifying 
Media Bias through Crowdsourced Content Analysis.” Public Opinion Quarterly, 80, pp. 
250-271. 

• Gunther, Albert C. and Kathleen Schmitt. 2004. “Mapping Boundaries of the Hostile 
Media Effect.” Journal of Communication, 54, 1, pp. 55-70. 

• Benkler, Yochai, Robert Faris, Hal Roberts, and Ethan Zuckerman. 2017. “Breitbart-led 
Right-Wing Media Ecosystem Altered Broader Media Agenda.” Columbia Journalism 
Review, March 3. https://www.cjr.org/analysis/breitbart-media-trump-harvard-study.php  

• Berry, Jeffrey M. and Sarah Sobieraj. 2014. “Political Anxiety and Outrage Fandom,” pp. 
126-155 in The Outrage Industry: Political Opinion Media and the New Incivility. New 
York: Oxford University Press. 

• Moyer-Gusé, Emily. 2008. “Toward a Theory of Entertainment Persuasion: Explaining 
the Persuasive Effects of Entertainment-Education Messages.” Communication Theory, 
18, pp. 407-425. 

• Achter, Paul. 2008. “Comedy in Unfunny Times: News Parody and Carnival after 9/11.” 
Critical Studies in Media Communication, 25, 3 (August), pp. 274-303. 

• Hardy, Bruce W., Jeffrey A. Gottfriend, Kenneth M. Winneg, and Kathleen Hall 
Jamieson. 2014. “Stephen Colbert’s Civics Lesson: How Colbert Super PAC Taught 
Viewers about Campaign Finance.” Mass Communication and Society, 17, pp. 329-353. 

 
 
Assignments and Grading 
 
Discussion Board Posts (15%) Once per week (usually on Tuesday), you will have a discussion 
board post due. Each discussion board on Canvas is devoted to the broad topic listed in the 
calendar, and discussion board posts can be about anything that is related to that topic—readings, 
lectures, or any ideas, experiences, videos, or web resources that you might want to share with 
us. The goal of the post is to stimulate discussion and give people an opportunity to share 
opinions and experiences. Each post will be due by 11:00 a.m. to give me time to read them and 
incorporate them into our class discussion that day. For your post, you may either create a new 
post or respond to someone else’s post. Each post will receive 1 point if it is both substantive 
(thoughtfully engages the material) and on time; it will receive ½ point if it is either/or; it will 
receive 0 points if it is neither/nor. 
 
Unit 1 Take-Home Exam (20%) Your mastery of the materials covered during the first unit of 
the class will be assessed by an open-book take-home exam, consisting of short-answer and 
short-essay questions (about 6-7 pages double-spaced). In it, you will demonstrate your 
knowledge, understanding, and analysis of the readings and materials discussed in class. More 
details will be handed out in class at a later date. 
 
Unit 2-3 Critical Essay (25%) Your mastery of the materials covered during the second and third 
units of the class will be assessed by a critical evaluation of the roles of journalism, advertising, 
and public relations in political communication. Like the first essay, it will take the form of a 6-7 
page essay (double-spaced, 12-point font, etc.). In it, you will describe the contributions of each 
of the three professions to the overall field of political communication, and you will make an 
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original argument about the relative balance and influence of each. More details will be handed 
out in class at a later date. 
 
CURATED FLOWS Semester-Long Media Journal (20%) All semester, you will be keeping a 
journal in which you write weekly diary entries regarding some aspect of political 
communication. In broad outline, I expect each student to follow two news media outlets all 
semester long as well as report on the political communication one gets from either friends and 
family or through social media. Each student will write at least one journal entry every week 
(250 words minimum) describing and reflecting on some aspect of the political communication 
in their lives. Together, all thirteen journal entries will be worth 20% of the final grade.  
 
CURATED FLOWS Final Reflection Paper (20%) At the end of the semester, the student will 
write a final reflection paper (6-8 pages) that synthesizes their own personal experiences with 
political communication with the course material discussed in the readings and in class. I expect 
the final reflection paper to be focused on a specific topic of the student’s choosing, so that it is 
an in-depth commentary and reflection on a single aspect of political communication. The final 
paper will be due at the final exam time and will also be worth 20% of the final grade. 
 
 
Final Grade Scale 
 
Your final letter grades will be calculated as follows: 
 
A A- B+ B B- C+ C C- D+ D D- F 
≥ 93  90-92 87-89 83-86 80-82 77-79 73-76 70-72 67-69 63-66 60-62 < 60 

 
If you are “borderline” between two grades, I will follow the rules of rounding. For example, if 
you have a final grade of 89.5, I will round up to A-; but if you have 89.4, I will round down to 
B+. Nevertheless, I reserve the right to adjust the grade upward (I will never adjust it downward) 
if my subjective judgment of your performance throughout the class merits it. An example of a 
case in which I might do this is if you demonstrate significant and continuous academic 
improvement throughout the semester. 
 
 
Equity, Diversity, and Inclusivity in the Classroom 
 
Classroom Environment You know why college is awesome? Because there is no other 
institution in society in which the free and responsible discussion of controversial topics is not 
merely permitted, but integral to the purpose and mission of the institution. The classroom is a 
sacred space for those who value the free and responsible exchange of ideas. Especially in a 
sociology class, controversial topics, theories, beliefs, and values can and should be expressed. I 
actually go out of my way to do so. Remember that both you and everyone else in this class has a 
unique experience of the world—we will inevitably have different understandings of reality and 
different opinions about it. So that we can hopefully preserve this sacred space, please make 
every effort to do the following: 
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• Please speak respectfully to others, as you would want others to speak to you. 
• Please speak responsibly to the class. There is no such thing as pure freedom of speech—

there never has been and never will be. Freedom must always be balanced with 
responsibility. Before speaking, please consider whether or not your comment or question 
will be educational and respectful of others. 

• Please respect others’ feelings and never deny the validity of their feelings. 
• If you are worried that something you said might have offended someone, apologize. 
• When others speak, listen. Don’t just hear the person; try to understand them. 
• If you encounter a difference of opinion, try to see the world from their eyes before 

judging their opinion. 
• If you wish to disagree with something someone said, please disagree with the idea, not 

the person. Instead of using accusatory “you” language (“YOU said….”), try using 
agentic “I” language (“I heard you say… and I disagree…”). 

• If something that I, the professor, say or do in class bothers you, please tell me. Privately 
or publicly, verbally or written—I want to know.  

 
In short, learning happens best when we have the kind of classroom in which people exercise 
both freedom and responsibility in both speaking and listening. The goal is not to avoid conflict 
or avoid discomfort; it is to confront it in a safe, respectful way. As part of a college education, it 
is important that you confront uncomfortable truths about ourselves and our society. In doing so, 
the ultimate objective is to make ourselves and our society better, stronger, and wiser. 
 
Civility and Inclusivity In this class, I strive to be both civil and inclusive of all students, and I 
ask you to join me in adhering to norms of behavior that respect the dignity and freedom of 
others. In college, we encounter a tremendous amount of diversity, and it is my firm belief that 
we should value that diversity—whether it be race, ethnicity, gender-identity, gender expression, 
sexual orientation, socio-economic class, ability, age, religion, political beliefs, lifestyle, or 
anything else. Sometimes when we encounter difference for the first time, we react negatively: it 
seems strange, incomprehensible, and irrational. But please do not treat one another that way; 
after all, you seem strange, incomprehensible, and irrational to others, too! Instead, please do 
your best to be welcome and courteous to each other so that we can all learn from one another. 
 
 
Miscellaneous 
 
Absences and Make-Ups As a general rule, make ups for missed in-class activities, exams, etc. 
will be provided only when due to an authorized absence. It is the student’s responsibility to 
inform the instructor of such situations and to provide appropriate documentation. Students will 
need to consult with the instructor regarding the nature of the make-ups and due dates. Work that 
is late for non-authorized reasons will not receive full credit and if it is too late, it will not receive 
any credit. Although students will not be penalized when absences are authorized, it is important 
to understand that in some cases the make up work may be significantly different from the 
original assignments, exams, etc. 
 
Students Needing Accommodations Any student who has a disability and is in need of classroom 
accommodations, please contact both myself and the Services for Students with Disabilities 
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Office in Centennial Hall 2106 at the beginning of the semester. I will make every effort to 
accommodate the practices of different religious faiths, physical, emotional, or learning 
disabilities, cultural differences, or athletic requirements. But if accommodations are necessary, I 
need you to tell me. Please let me know about anything that might make your full participation in 
this class difficult, and we will figure out how we can enable you to be an equal participant. 
 
Writing Resources Contrary to what you might think, writing well is, for most people (including 
me), one of the most difficult things to learn how to do—not just in terms of grammar and 
mechanics, but also in terms of style, organization, clarity, effectiveness, and originality. If you 
want to improve your writing (even if you don’t get bad grades on essays), you should visit the 
Center for Writing Excellence in the Student Success Center (Centennial 2104) or on the second 
floor of McIntyre Library. Check out their website to learn about hours and their multiple 
locations, the wonderful people who are there to help you, and the services and resources that 
they offer: http://www.uwec.edu/writing-center/. 
 
Academic Misconduct (i.e. Plagiarism and Cheating!) I consider any academic misconduct in 
this course to be a serious offense, and I will pursue the strongest possible academic penalties for 
such behavior. I follow the Blugold Student Code of Conduct in cases of academic misconduct, 
which it defines as “an act in which a student: 

a. Seeks to claim credit for the work or efforts of another without authorization or citation; 
b. Uses unauthorized material or fabricated data in any academic exercise; 
c. Forges or falsifies academic documents or records; 
d. Intentionally impedes or damages the academic work of others; 
e. Engages in conduct aimed at making false representation of a student’s academic 
1. performance; or 
f. Assists other students in any of these acts.” (Section II, 14.03.1) 

 
Please note: academic misconduct isn’t something that only “bad” people do. Even good, honest 
people plagiarize and cheat. Well-respected scholars have had their careers ruined because they 
forgot to put a citation into their research notes, thus inadvertently taking credit for another 
person’s ideas. Even straight-A students do not always recognize acts of plagiarism and commit 
academic misconduct with the best of intentions. 
 
Technology in the Classroom You all are responsible adults, so you are smart enough to figure 
out whether you want to use technology for your educational benefit or whether you prefer to 
suffer the consequences of squandering the substantial investment of your own time and money 
that you are making for college. Nevertheless, here are my expectations for technology use in the 
classroom: 

• I encourage you to use your phone, tablet, or laptop for the purposes of participating in i-
clicker questions, taking notes, consulting readings, and finding new information 
regarding the topics we are discussing. 

• Please refrain from texting, checking social media, etc. because it is disruptive to others. 
• If you know you will have trouble resisting the temptation of doing things you know you 

shouldn’t, please consider putting your phone in airplane mode, closing apps, or 
otherwise keeping your screen dark so that you can focus on the task at hand and not 
disturb others. 
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Important Dates The last day to drop a class with no record is Wednesday, September 16. 
The last day to withdraw from a class or from the university is Wednesday, November 11. 
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Calendar 
 

Unit 1: Political Communication and Democracy 
 
Topic 1: Two Faces of Political Communication 
 
Day/Topic Readings Assignments/Notes 
R (9/3) Introduction None  
T (9/8) Top-Down and Bottom-
Up Political Communication 

Graber Ch. 1 
 

Discussion Post due 

 
 
Topic 2: Political Economy of Mass Media and Social Media 
 
Day/Topic Readings Assignments/Notes 
R (9/10) Economics and Mass 
Media Ownership 

Graber Ch. 2 Journal Entry due 

T (9/15) The Impact of Social 
Media 

Graber Ch. 4  Discussion Post due 

 
 
Topic 3: Political Communication in Theory: Deliberation and Voting 
 
Day/Topic Readings Assignments/Notes 
R (9/17) The Public Sphere 
and Democracy 

CANVAS, “Introduction: 
Habermas and the Public 
Sphere” (skip sections 7 & 8) 

Journal Entry due 

T (9/22) Deliberation in 
Practice 

CANVAS, “Considered 
Opinions: Deliberative Polling 
in Britain” 

Discussion Post due 

 
 
Topic 4: Political Communication in Practice: Participation and Avoidance 
 
Day/Topic Readings Assignments/Notes 
R (9/24) How Communication 
leads to Participation 

CANVAS, “Talk Leads to 
Recruitment” 

Journal Entry due 

T (9/29) … or Not CANVAS, “When We Stop 
Talking Politics” 

Discussion Post due 
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Unit 2: Journalism and Algorithms 
 
Topic 5: The News Media: Gatekeepers, Watchdogs, and Muckrakers 
 
Day/Topic Readings Assignments/Notes 
R (10/1) Journalism and 
Democracy 

CANVAS, “Where News Came 
From: The History of 
Journalism” 

Journal Entry due 

T (10/6) How Journalism 
Works 

Graber Ch. 5 [Journalism 
majors: check out Ch. 6, too] 

Unit 1 Take-Home 
Exam due  
Discussion Post due 

 
 
Topic 6: The Impact of Increasing Media Choice 
 
Day/Topic Readings Assignments/Notes 
R (10/8) Partisan Selective 
Exposure 

CANVAS, “Red Media, Blue 
Media” 

Journal Entry due 

T (10/13) Echo Chambers and 
Polarization 

CANVAS, “Polarization” Discussion Post due 

 
 
Topic 7: Algorithms, Sharing, and Personalized News Flows on Social Media 
 
Day/Topic Readings Assignments/Notes 
R (10/15) Filter Bubbles and 
Fake News 

CANVAS, “The Filter Bubble: 
Introduction” 
CANVAS, “The Spread of True 
and False News Online” 

Journal Entry due 

T (10/20) How Much do you 
Learn from Social Media? 

CANVAS, “Learning Political 
News from Social Media” 

Discussion Post due 

 
 

Unit 3: Strategic Communication 
 
Topic 8: Strategic Communication and the Presidency 
 
Day/Topic Readings Assignments/Notes 
R (10/22) Journalists vs. 
Presidents 

Graber Ch. 7 Journal Entry due 

T (10/27) Elections and 
Campaigning 

Graber Ch. 12 
 

Discussion Post due 
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Topic 9: Twitter: Bypassing or Swaying the Gatekeepers? 
 
Day/Topic Readings Assignments/Notes 
R (10/29) The Impact of 
Twitter on Journalism and 
Elections 

CANVAS, “The Rise of Twitter 
in the Political Campaign” 

Journal Entry due 

T (11/3) How did Trump’s 
Twitter Followers Affect the 
Election? 

CANVAS, “Attention and 
Amplification in the Hybrid 
Media System” 

ELECTION DAY! 
Discussion Post due 

 
 
Topic 10: Advertising 
 
Day/Topic Readings Assignments/Notes 
R (11/5) Is Political 
Advertising Free Speech? 

CANVAS, “The Evolution of 
Citizens United v. Federal 
Election Commission” 
CANVAS, “Citizens Divided” 

Journal Entry due 

T (11/10) Advertising and 
Political Knowledge 

CANVAS, “Campaign 
Advertising and Democratic 
Citizenship” 

Discussion Post due 

 
 

Unit 4: Media Effects and Media Bias 
 
Topic 11: Media Effects 
 
Day/Topic Readings Assignments/Notes 
R (11/12) Cumulative Effects Graber Ch. 11 Journal Entry due 
T (11/17) Framing and Priming CANVAS, “Framing: Toward 

Clarification of a Fractured 
Paradigm” 
CANVAS, “Media Framing of 
a Civil Liberties Conflict and 
Its Effects on Tolerance” 

Critical Essay Due 
Discussion Post due 

 
Topic 12: Media Bias 
 
Day/Topic Readings Assignments/Notes 
R (11/19) Conceptualizing 
Media Bias: Left, Right, 
Beyond 

Graber Ch. 13 
CANVAS, “Fair and 
Balanced?” 

Journal Entry due 

T (11/24) The Hostile Media 
Effect 

CANVAS, “Mapping the 
Boundaries of the Hostile 
Media Effect” 

Discussion Post due 

R (11/26)  None No class. Thanksgiving. 
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Topic 13: Outrage and The Conservative Media 
 
Day/Topic Readings Assignments/Notes 
T (12/1) The Right-Wing 
Media Ecosystem 

CANVAS, “Breitbart-led 
Right-Wing Media Ecosystem 
Altered Broader Media 
Agenda” 

Journal Entry due 

R (12/3) Why Outrage Media 
Appeals to Conservatives 

CANVAS, “Political Anxiety 
and Outrage Fandom” 

Discussion Post due 

 
 
Topic 14: Entertainment and The Liberal Media 
 
Day/Topic Readings Assignments/Notes 
T (12/8) The Power of 
Storytelling 

CANVAS, “Toward a Theory 
of Entertainment Persuasion” 

Journal Entry due 

R (12/10) Comedy and Satire CANVAS, “Comedy in 
Unfunny Times: News Parody 
and Carnival after 9/11” 
CANVAS, “Stephen Colbert’s 
Civics Lesson” 

Discussion Post due 

 
Final Research Paper due: Thursday, Dec. 17, 5:00-6:50 p.m. 
 


